
1Performance EDGE  March 2007
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To learn more, talk to your local Nationwide® agent. Call 1-888-223-0571 or visit nationwide.com/motorcycle.

COVERAGE
Up to 12 bikes on one policy

Medical Payments
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Labor costs

Up to $30,000 in bike equipment

Towing

DISCOUNTS
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Safety courses
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Multi bike on one policy
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W
elcome back to yet another 

expanded Flashlight Drags™ 

season. Once again, the winter 

months kept us pretty busy planning for 

the 2007 racing season. In January, we were 

exhibiting at the Pittsburgh “World of 

Wheels” show, with no Steeler playoff 

games to interfere with the Sunday crowd.  

The Convention Center was packed with 

gearheads and what seemed like hundreds 

of Flashlight Drags enthusiasts. Thanks to 

everyone who stopped by and said Hi!  It 

was nice to have a warm, dry, and clean 

place to display and view some of the best 

vehicles that Pittsburghers have to offer.

We have two news flashes to report 

from the off-season. We have been invited, 

and accepted, to run at another new air-

port. Starting in July, we will be in 

Waynesburg, Greene County, PA. to pro-

duce our Flashlight Drags®.  

We will still have our five dates at the 

Zelienople Airport, four races at the Clarion 

County Airport in Clarion, PA,  three races 

at the airport in Ebensburg, PA (near 

Johnstown), and three new races to be held 

at Waynesburg Airport in Greene County.  

After meeting with the great group of people 

at Waynesburg, they agreed to try our brand 

of “Street Racing Without the Jail Time.”  

The area reportedly has some pretty fast 

cars, trucks, bikes, and drivers who are 

ready to race.  Some of our regular guys have 

heard about this and are determined to keep 

the BIG DOG title in Pittsburgh.  The 

Waynesburg racers have another idea.  It 

should provide some wild racing, not to 

mention the bench racing stories that will 

surely follow.  

The second news story is that the 

Flashlight Drags® are going to the Tenth 

Annual PPG Goodguys Nationals in 

Columbus, Ohio on July 14th. The 

Flashlight Drags® are being held in con-

junction with the Goodguys’ event. We 

have been working with Marc Meators of 

the Goodguys and Jim Layton from 

National Trail Raceway to pull this to-

gether. We hope you will join us as we chart 

this new territory. Who knows, maybe we 

can have a Flashlight Drags Tour from 

western PA to Columbus. 

A new dimension will be added to our 

races this year thanks to my son, Colby, 

whose input always seems to be right on 

target.  A Rookie Racers session will begin 

one hour prior to racing for first timers to 

the Flashlight Drags®.  Recognizing the 

consequences of illegal street racing, it 

would be irresponsible of us not to advise 

drivers of the safety issues involved in drag 

racing.  The new driver orientation program 

will include safety education, technical ses-

sions, racing techniques, and a few tricks 

and other secrets of safe racing.  This con-

cept has received the support of the local 

police, the insurance industry, airport com-

missioners, and all reputable car clubs.  

Thanks, Colby, for identifying a need and 

proposing a solution. 

As always, thanks to all of our sponsors 

and advertisers. A special thanks to Jim 

Rombold from C. J. Rombold Engine 

Builders of Beaver Falls, PA, Jim stepped 

up as a title sponsor. In addition, our sin-

cere appreciation goes out to those indi-

viduals who have supported the Flashlight 

Drags® over the years: Bill Schall, who has 

been tireless in his efforts to produce our 

promotional materials and the thousands 

of race photos on our web site; Jake Bauer, 

our source for never-ending web design 

and assistance; Jack Harding, for his atten-

tion to detail; and to our racers and their 

families, spectators, Airports Authorities 

and Boards, Penn DOT, Car Clubs, 

Flashlight Girls, Police, Fire Departments, 

EMTs, vendors, neighbors, and all our 

volunteers and helpers. We extend our 

gratitude for everything you do to provide 

the excitement, energy, and talent that 

make the Flashlight Drags® the coolest 

thing on wheels!

 One last thought.  I need to remind 

everyone that we can communicate with 

you much more efficiently if you register at 

FlashlightDrags.com.  Particularly for 

those times when rain might affect our 

event, we can keep you posted.

Have fun, be fast, and be safe! 
Michael, Dan and Tom

Hi everybody. My name is Hersch. I’m 

proud to say that I am the voice of the 

Flashlight Drags for 2007. It’s so much fun 

to be with you at all these great events this 

season.  I am really a lucky man in so many 

ways.

I’ve been blessed with a great family and 

lots of good friends. I also have had the 

chance to be a part of Pittsburgh radio for 

quite a few years. From WYDD in the 70’s 

to DVE in the 80’s and 90’s and most re-

cently “Car Radio” on KDKA and The 

Zone at 93.7. The reason I sign off my radio 

shows with the line, “Be careful in the 

hotrod” is because I have always been in 

love with cars. The two real constants in my 

life have been my family and cars. Some of 

the cars have actually become family!  You 

understand what I mean if you are as crazy 

about cars as I am. My love of cars started 

with my Dad, my grandfather, and my fa-

vorite Uncle John. Each one of them built 

models for me, took me to the dealerships 

to see the new cars, and helped me to enjoy 

cars as if they are very special toys to be 

cherished. I turned 16 in October of 1969 

and just a few months earlier, my Dad 

bought a brand new ‘69 Roadrunner. I was 

in my glory! Not only did I have a new 

muscle car to play with, I also had just 

traded my mini-bike for a ‘56 VW Beetle. 

Two years later, my Dad and I built a street 

buggy based on a ‘63 Beetle. The dune 

buggy led to a ‘55 Chevy Delray with the 

265 Power Pack and 4.10 gears.

After college at Pitt, I had lots of fun 

with a BMW 2002 and a VW GTI. After 

getting married, my beautiful wife Linda 

helped me get a ‘67 GTX and another ‘69 

Roadrunner. Now that our two daughters 

are almost through college, Linda has yet 

again found a way for me to get back into 

drag racing. My current hot rod is a ‘67 VW 

Beetle which right now is kind of a ratrod 

cal-look beetle. I’m hoping to run the 

Flashlight Drags this season with a 2275 

stroker motor.

Thank you for all your support over the 

years. Please say “hi” when you can. We’re 

looking forward to making all of our events 

as much fun as possible for you. I would 

also love to hear your “car stories” when we 

see you here at the Flashlight Drags. Stay 

tuned for “Car Quiz” - a brand new trivia 

show for hotrodders.  Thanks again for all 

your help. Be careful in the hotrod! 
 Hersch

Hi everybody. My name is Hersch. 

™ & © E. C. Publications
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W
ally Parks called it “a celebration of acceleration.”  

Nintendo called it “a need for speed.”  Henry called it 

marketing.  We all know that Henry founded the Ford 

Motor Company, but not many people know that he was fired from 

his first job at the Detroit Automobile Company because he was 

preoccupied with racing. He argued that in order to sell cars, they 

had to win races.  Life Magazine called Henry “a genius and revo-

lutionary thinker who transformed American life.”

Americans enjoyed the new freedoms that Henry’s cars had to 

offer.  Farmers found freedom from isolation; women found inde-

pendence; rural children could suddenly be educated in the cities; 

even bandits found a get away.  It could be argued that the automo-

bile was the most significant invention of the twentieth century, 

dramatically changing the way Americans lived.   

The car had become the symbol of the American Dream.  John 

Steinbeck wrote, “Someone should write an erudite essay on the 

moral, physical and aesthetic effects of the Model T Ford on the 

American nation.  Two generations of Americans knew more about 

the Ford coil than the (female anatomy), about the planetary sys-

tem of gears than the solar system of stars.”  Years later, Roosevelt 

recognized the link between a healthy auto industry and a healthy 

national economy.  Even during the Depression, there was still one 

car for every 1.5 Americans.  In fact, the family car became home 

for many during the dust bowl and the migration to the west.  But 

it was after World War II, when soldiers returned home with me-

chanical skills, money, and a taste for danger that drag racing be-

came a national sport.  

The first official drag races were held in l949 on the salt flats at 

Bonneville.  Within a year, cars were reaching speeds of 120 mph, 

and needless to say, the focus became speed and power.  Car 

manufacturers were building cars bigger and faster, but it wasn’t 

enough for the young drag racers.  Modifying the appearance and 

performance of their cars became big business.  The president of 

Chrysler explained, “It’s all about speed, power, and the raw thrill 

of driving a car that has almost unlimited horsepower.  At any time, 

whenever you need power, it’s there.  It’s sort of the vehicular 

equivalent of having unlimited money and you can just sign checks 

all day.”

Drag racing was a major part of the youth culture in the fifties.  

Racing enthusiasts shared interests and values, and even had a vo-

cabulary of their own.  The cars became symbols of affluence, thus 

creating a social hierarchy.  One driver wrote, “When I overtake a 

more powerful car than that which I am driving, I change my place 

in the hierarchy, that concerned with performance, ability, and cun-

ning, therefore freedom.”  Here we are talking about freedom again.  

It seems that Americans enjoy none of the freedoms the car provides 

as much as the thrill of racing.  

Maybe it’s because the car is man’s most immediate connection 

with a complex machine.  Maybe it’s because people are fascinated 

with speed.  Maybe it’s because racing is the link between driving 

and excitement.  Drag racing has stayed around since the fifties and 

it continues to attract young drivers today.  It will never go away 

because it is an American icon.  And it’s all Henry’s fault!   

          

by Colby Schindel
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By Dan Chisholm

P
eople change. Cars change. Trends change.  Fads that are 

popular one year disappear the next.  At the Flashlight 

Drags®, we’ve noticed quite a few changes over the years:    

• Some regular cruise or show cars seem to have been slowly trans-

formed into double- duty vehicles. Cars that are nice enough to 

bring home a trophy are now getting down-and-dirty at the 

Flashlight Drags® when they’re not trophy grabbing.

• The new family mainstay, the SUV, is now being used as a part-

time drag racer.

• We’ve watched the emergence of Diesel Power. It’s not unusual to 

witness a Cummins powered Dodge or a Duramax Chevy blow 

the doors off a Vette or viper and even faster vehicles. We’re begin-

ning to see vehicles specifically built for the Flashlight Drags®. 

These are vehicles that can sit and idle in traffic on pump gas; 

vehicles that are able to find a little traction when there is none; 

and in some cases, vehicles that don’t look or sound fast, but may 

fool us all.

• What used to be a couple of female racers has now grown to about 

15-20%  of the racers at each event. 

 • One of the coolest trends we’ve found is that the kids who came 

to our first events six years ago to watch their parents race are 

now coming to race against their parents. 

• “The slow one now will later be fast.  For the times they are a 

changin’.” (Bob Dylan)

• Have a great racing season.

What’s IN and What’s OUT at the Flashlight Drags®?

IN  —  coming to the Flashlight Drags with a full tank of gas, but 

paying a whole lot more. * 

OUT  —  coming to the Flashlight Drags® with a ¼ tank of gas.
* A ¼ tank of gas in 2001 cost $5-$6.00.  A full tank of gas in 2007 costs $50-$60.00.
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New:  Computerized Engine Design & Modeling
Coming Soon :  “ Chassis Dyno “ and web site

• Cleaning                                
• Glass Beading                          
• Pressure Testing
• Align Boring                           
• Align Honing                           
• Block Decking
• Block Boring                           
• Block Honing                          
• Plate Honing
• Block Prep

• Resurfacing                            
• Balancing
• Engine Assembly                     
• Angle Milling                          
• Cylinder Head Repair
• Competition Valve Job             
• Cylinder Head Porting              
• Connecting Rod Re-

conditioning

• Competition Piston 
Prep          

• Pin Fit Pistons & Rods              
• Flywheel Grinding
• Magnaflux Testing                  
• Crank Repair & Grind-

ing            
• Piston Coating
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O
nce again, Jim Rombold of CJ Rombold Engine Builders has taken on the role of 

Title Sponsor for the 2007 Flashlight Drag season.  With Jim’s support and feed-

back, we have been able to improve and expand our race program.  We are grate-

ful to Jim and the Guys from his shop for all of the time that they spent getting ready for 

this season.

CJ  Rombold Engine Builder opened for business in February 1994.  In the thirteen 

years of operation, they have become a complete automotive machine shop specializing in 

Performance Engines.  The quality of workmanship reflects the expertise and commitment 

of the staff.  Owner Jim Rombold oversees all aspects of the business.  Don Davis, Shop 

Manager, has been there from the start in 1994.  Chad Yeager serves as an Automotive 

Machinist since 1996.

Jim, Don and Chad have built a 383 cubic inch Chevy Stroker Engine that they are giv-

ing away at the end of this season.  The Street and Strip Engine will be on display at every 

race this year, and yes, it will be running.  Jim and the Guys put together a Running Engine 

Stand to demo the new engine.  The scheduled give away date will be October 6, 2007, at 

the season finale at the Zelienople Airport.  Tickets are $5.00 each or 5 tickets for $20.00 

and will be on sale throughout the Summer.

CJ Rombold Engine Builders is located at 6783 Rt 18, approximately two miles south 

of the PA Turnpike Exit in Beaver Falls, PA, 15010.  They have customers racing in all types 

of sanctioned races.  Some of their customers will be making appearances at selected 

Flashlight Drag events this Summer.

Machine Shop services available from the performance specialists at: C J Rombold 

Engine Builders

You can contact Jim
phone: 724-846-8484
fax: 724-846-8492
email: cjrombold@hotmail.com
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L
ast summer I wrote “Something 

Different”, an article about the 1941 

Willys Coupe that Curt Ukasik and 

RPM/Prorides in Warrendale were build-

ing for me.  Well, “It’s Done!”  And the past 

year has been filled with learning about 

street rods, making decisions, enjoying 

milestones and making new friends.  

I learned about the importance of  “fit 

and finish” as the body of the Willys was 

assembled.  But first, we softened the tra-

ditional Willys look with a radius cut on 

the doors and a recessed grille.  In addition, 

the front of the hood was laid down and 

back – my favorite body mod.  And let’s not 

forget the importance of  “stance”.  We 

tucked Billet Specialties 20 inch Stilettos 

wheels neatly under the front fenders, 

thanks to Billet’s custom cut on the front 

hoops.  The rear fenders are housing their 

22 inch Stilettos.  Then for the suspension 

we put Air Ride Technologies’ Shockwaves 

in front and a Parallel 4 Link with tapered 

sleeve airbags in the rear.  

As for making decisions, color was the 

toughest.  We needed three colors to work 

together:  top, bottom and break color.  It 

was apparent early on that we could all say 

the same color, but envision something 

very different.  After that I never went to 

the shop without one of last year’s birthday 

presents - a book of 1200+ color samples 

from a local paint store.  Then one day a 

new Vertigo Blue Vantage arrived at the 

local Aston Martin dealership.  Curt and I 

took one look at it and knew instantly that 

it would be our bottom color.  PPG assisted 

in translating the paint formula and Jeff 

Volker (Volker’s Auto Body, Youngwood) 

mixed it up.  With that, the bottom of the 

Willys became Vertigo Blue.  Cappuccino 

Frost (Buick) was the perfect complement 

on top.  Charcoal gray became the choice 

for the break color, as well as the interior.  

Curt envisioned a “designer look” for the 

break color.  A “W” was set inside an oval 

(a subtle theme on the car) and repeated to 

form an interlocking pattern.  Thad 
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Curt gets all the credit for 
the “designer pattern” idea

By Gerry Kerna
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Cunningham (Icon Signs and Kustom 

Paint, Duncansville) created and applied 

the pattern, along with a hand-painted 

stylized “W” that graces both sides of the 

car.  

As for enjoying milestones, the most 

memorable ones occurred this spring as 

the creative, design and engineering tal-

ents of the RPM/Prorides team came to-

gether.  On April 2nd their goal was a 

rolling chassis by sunset.  I watched the 

suspension work wrap up.  The “real” tires 

and wheels were put on the Willys for the 

first time and we were outdoors taking 

pictures with daylight to spare.  This proj-

ect was beginning to look like a car!   April 

5th was another big milestone – starting 

the engine.  Curt called me at work that 

afternoon to say, “Gerry, we’re close”.  It was 

like getting a call on the “Bat Phone”.  I 

headed for the shop.  Snow was falling (yes, 

it was April) as the Willys was fired up for 

the first time indoors.  We all listened and 

laughed.  I said “I gotta move”.  Not neigh-

bor friendly, but very cool.  Later that 

evening I checked out our Outlaw Series 

mufflers in the Flowmaster catalog – “min-

imal sound reduction” – they weren’t kid-

ding.  On April 13th all the body parts were 

on the car and the Willys hit the road for 

the first time.   It was another photo op-

portunity as Curt drove it down the street.  
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Of course we heard the car returning long 

before it was in sight.  The Willys’ last big 

milestone was a trip to Paul Trapizona’s 

Wicked Stitches in Sewickley, PA.  Paul and 

his crew teamed up with RPM/Prorides to 

create the charcoal gray interior and trunk 

compartment that are just as incredible as 

the rest of the car.

Some people ask how I could be so pa-

tient with such a lengthy project.  For me 

no patience was required.  Half the fun was 

the build process – now for the other half!  

Many thanks to Curt, Josh, Martin and the 

rest of the RPM/Prorides team!

Check out the stance!

 The front of the hood was laid down and back to soften the traditional Willys look.

Josh Hart hand fabricated  
the sheet metal for the engine cover.
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J
ack took a long look a t  h i s 

speedometer before slowing down: 

73 in a 55 zone. Fourth time in as 

many months. How could a guy get 

caught so often?

When his car had slowed to 10 miles an 

hour, Jack pulled over, but only partially. 

Let the cop worry about the potential traf-

fic hazard. Maybe some other car will 

tweak his backside with a mirror. The cop 

was stepping out of his car, the big pad in 

hand.

Bob? Bob from Church? Jack sunk far-

ther into his trench coat. This was worse 

than the coming ticket. A cop catching a 

guy from his own church. A guy who hap-

pened to be a little eager to get home after 

a long day at the office. A guy he was about 

to play golf with tomorrow.

Jumping out of the car, he approached 

a man he saw every Sunday, a man he’d 

never seen in uniform.

“Hi, Bob. Fancy meeting you like this.”

“Hello, Jack.” No smile.

Guess you caught me red-handed in a 

rush to see my wife and kids.”

“Yeah, I guess.” Bob seemed uncertain. 

Good.

“I’ve seen some long days at the office 

lately. I’m afraid I bent the rules a bit -just 

this once.”

Jack toed at a pebble on the pavement. 

“Diane said something about roast beef 

and potatoes tonight. Know what I mean?” 

“I know what you mean. I also know that 

you have a reputation in our precinct .” 

Ouch. This was not going in the right di-

rection. Time to change tactics.

“What’d you clock me at?”

Seventy. Would you sit back in your car 

please?”

“Now wait a minute here, Bob. I 

checked as soon as I saw you. I was barely 

nudging 65.” The lie seemed to come easier 

with every ticket.

“Please, Jack, in the car”

Flustered, Jack hunched himself 

through the still-open door. Slamming it 

shut, he stared at the dashboard. He was in 

no rush to open the window.

The minutes ticked by. Bob scribbled 

away on the pad.

Why hadn’t he asked for a driver’s li-

cense?

Whatever the reason, it would be a 

month of Sundays before Jack ever sat near 

this cop again. A tap on the door jerked his 

head to the left. There was Bob, a folded 

paper in hand Jack rolled down the win-

dow a mere two inches, just enough room 

for Bob to pass him the slip.

“Thanks.” Jack could not quite keep the 

sneer out of his voice..

Bob returned to his police car without 

a word. Jack watched his retreat in the mir-

ror. Jack unfolded the sheet of paper. How 

much was this one going to cost?

Wait a minute. What was this? Some 

kind of joke?

Certainly not a ticket. Jack began to 

read:

“Dear Jack, Once upon a time I had a 

daughter. She was six when killed by a car. 

You guessed it- a speeding driver. A fine 

and three months in jail, and the man 

was free. Free to hug his daugh-

ters, all three of them. I only 

had one, and I’m going to 

have to wait until Heaven 

before I can ever hug her 

again.

A thousand times I’ve tried to 

forgive that man. A thousand times I 

thought I had. Maybe I did, but I need to 

do it again. Even now. Pray for me. And be 

careful, Jack, my son is all I have left.”

“Bob”

Jack turned around in time to see Bob’s 

car pull away and head down the road. Jack 

watched until it disappeared. A full 15 

minutes later, he too, pulled away and 

drove slowly home, praying for forgiveness 

and hugging a surprised wife and kids 

when he arrived.

Life is precious. Handle with care. This 

is an important message; please pass it 

along to your friends. Drive safely and 

carefully. Remember, cars are not the only 

things recalled by their maker.

Funny how you can send a thousand 

jokes through e-mail and they spread like 

wildfire, but when you start sending mes-

sages regarding the sanctity of life, people 

think twice about sharing.

Funny how when you go to forward this 

message, you will not send it to many on 

your address list because you’re not sure 

what they believe, or what they will think 

of you for sending it to them.

Pass this on, you may save a life. Maybe 

not, but we’ll never know if we don’t try.

May today there be peace within you. 

May you trust God that you are exactly 

where you are meant to be. “I believe that 

friends are quiet angels who lift us to our 

feet when our wings have trouble remem-

bering how to fly.”
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Read  
This  

Slowly
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Carcruises.com, Bigalslist.com, or 

Hemmings.com, where do you go 

to find out the latest news about 

your favorite cruise, car show or any other 

car related activity? I know I have my “GO 

TO” places, and yes, they are on the internet. 

As I was putting this issue of the Performance 

Edge together I started talking with the 

guys, and yes there are real people who de-

vote a lot of blood, sweat and tears into their 

web sites, and I want to thank them and 

begin to highlight some of them as the sea-

son unfolds in this publication.

Our first person behind the scene is 

Vito Capaccio. Web master ofcarcruises.

com

A/G - Vito is web master the correct 

term?

Vito - The website was built by Chris 

Assenza. I consider him to be the official 

webmaster. I maintain the site and update 

information. Chris took all of my ideas and 

translated them in the world of the inter-

net. We wanted the website to be fast, free 

and informative.

It is here to serve all of the car commu-

nity and provide public service.

We include the nonprofits like fire de-

partments, churches as well as car dealers 

and others who don’t have big budgets to 

support their fundraisers or cruise events.

A/G - How long ago did you start your 

web site?

Vito - We started in late 1999 and we 

went on line by 2000.

A/G - What prompted you to take ac-

tion and build a web site? I mean a lot of 

people think about doing something, but 

you really jumped into this project.

 I have to credit the trailblazers like 

Mike Shelly of Ohio. He was the first per-

son who ever came up to me at one of my 

events and had a list for me to advertise in. 

Later I heard of the Borgen List which was 

very well done also. Six years ago I heard 

about Big Al’s list which was very good 

also.  There was another nice fellow from 

the south hills who had a magazine/list. 

But they were all print and carcruises.com 

was the only internet list. Promoting that 

can be kind of tricky.  I had held Cadillac 

shows at Tomsic Cadillac in 1986 and then 

Dale Earnhardt events at Jim Crivelli 

Chevrolet and finally the McKees Rocks 

Super Cruise II starting in 1989.The prob-

lem was some lists were put out and then 

dates were changed and people would 

show up at my events a week late or a week 

early. As soon as I saw the internet I 

thought this is what we need.

Something that would change car 

cruises forever.. one site updated.. free and 

fast. One place for people to come and find 

information about cruises cars, clubs and 

more for 50 States and Canada.. My wife 

and parents supported me in this idea. I 

think that is very important.  I have always 

been a car person! The Steelers, Pens and 

Pirates are nice.. but I am a car person. 

Most people would not start something 

that they were not making money on. I 

have an advertising agency.. I view this as 

a long term investment. Constantly grow-

ing and evolving. In 2000 and 2001 I was 

handing out cards at cruises and some 

people had no idea what I was doing. They 

would throw the card back at me and say I 

don’t have a computer.. don’t need a com-

puter.  I would smile. Because that is the 

way I feel about cell phones.  But most of 

the people were supportive. People like 

Ron Miklos and Butch Rocco would keep 

encouraging me. You make lasting friends 

through the internet. Some people that you 

have never seen before.. but you know all 

about online.

A/G - Why the web and not a printed 

piece?

Vito - Many people looked at this as a 

print idea first and then possible internet. 

From day one I felt it was 100% web with 

an eye on other areas for the future. I still 

feel that way.

A/G - Can you tell us how many people 

use your site?

Vito -  Our best days in 2006 were 1000 

unique visitors per day.. Each year we grow 

more. I am searching for the proper spon-

sors now. Please remind your readers that 

I operate an Advertising Agency. I am 

available to help their businesses.vito@

carcruises.com  But if it were not for my 

clients like Alpine Pools and Jim Crivelli 

Chevrolet. I would not have been able to 

build or maintain carcruises.com. So I 

want to thank them too. 

A/G Thanks Vito!

Like the Internet, car cruises in Western 

PA have seen tremendous growth since 

1999 and I have to wonder which came first 

the chicken or the egg?

Carcruises.com
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R
ubber never appealed to me in the 

past.  I only cared that it was what 

my tires were made of, or so I 

thought.  Little did I know I’d care how 

“burning them off ” would fit into my adult 

conversations.  Without them and the 

pungent aroma they provide I might not be 

participating in a competitive pastime that 

few women are enjoying, yet; racing an-

other car across an airport runway at the 

Flashlight Drags.

I’ve had many friends and acquaintances 

ask me why I do it.  The answer is not so 

simple and has something to do with be-

coming a widow three years ago, and much 

to do with, “because I can.”  It’s a rush, 

adrenaline boost and a helluva lotta fun.  

Win or lose, I and most participants, have a 

smile at the finish-end of the runway.

Looking under the hood to fill the 

windshield washer fluid container had 

been the extent of my “mechanical” inter-

ests prior to wanting to race.  Now I spend 

time checking fluids, tweaking tire pres-

sure, and keeping the sleek engine and 

massive hood of my car as clean and spot-

less as the interior.  There was a time I cared 

more about how the living room chande-

lier sparkled.  Recently, I use the same 

long-handled lamb’s wool duster I use on 

my furniture to wipe surface dust off of my 

1992 Corvette which features a removable 

hard top.  No lighting fixtures needed; just 

blue sky or a starry night.

Feeling the engine’s power as the pedal 

hits full throttle off the starting line and 

glimpsing the digital speedometer at 90+ 

mph is a great sensation.  Any woman or 

man can do it; but the difference between 

them and me is I choose to do it.  Those I 

race against have their own reasons to 

match their vehicle against another for a 

chance to win a 1/8 mile race to nowhere.  

They will all tell you the reasons with a 

smile and excitement in their voice.  A few 

women veterans will give you the stats on 

their wins and infrequent losses.  Many of 

the mavens will share their wealth of me-

chanical knowledge.  Whether you realize 

it or not that’s worth the price of admission 

to a novice.

At the race last September, while I 

waited in the stacking lanes, I spotted an 

avid newcomer in his gorgeous silver 

Corvette stalking after a younger man, 

maybe 30 or 40 years his junior.  What I saw 

on their faces was anticipation to have a 

chance to show off their manly prowess 

and feed their ego with the old fashioned 

challenge phrase of “I’ll race you.” And 

both silently responding with a grin,--“I’ll 

beat you.”

The crowd isn’t close enough to the 

stacking area to see the racers, but there’s no 

lack of enthusiasm for cheering on their 

favorites.  Since the audience can browse the 

parking lot and check out the awesome 

machines while the racers cool their engines 

there’s plenty of time to pick someone to 

root for.  Car enthusiasts and racing fans 

alike fill the sidelines time and again.  I’d say 

the excitement and enjoyment of an after-

noon at the Flashlight Drags is contagious.  

For women and men, one added benefit 

of racing is a possible increase in the body’s 

supply of a virility sustaining hormone 

produced while you’re getting that adrena-

line rush.  At 51, I’ve learned the best 

medicine for per-menopause symptoms is 

a shot of a non-exclusive male hormone.  

You guessed it; testosterone.  Even when 

your body doesn’t produce it, just being 

with those who do is an energy boost.  See 

you at the races!
Jonnie Sandy Ferrainola
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I
f you are reading this, chances are that you own or at least are 

interested in classic cars.  You know that most classic cars have 

one thing in common: they’re old.  And along with being old 

they also have many layers of paint.  (And being old usually means 

that there are many layers of paint. – And along with this label of 

“old” usually comes many layers of paint.)  To get the stunning paint 

job that you’re wanting, you will need to strip away those many 

unnumbered layers.  There are many different ways of achieving a 

clean body, but they will all affect the result of your finished paint 

job. 

You might first be attracted to the usual tradition of sanding.  

But, this method takes a lot of time and effort.  Chemical paint 

removers might also be a choice, but can become a messy process.  

You might even want to send your car to a professional that will 

dip the entire body of your car into tanks of chemicals in order to 

strip off the paint.  After that, they will use a specialized high-pres-

sure wash to remove any excess chemicals still lurking in the nooks 

and crannies of your car’s body.  But, you are open to the chance 

that the operator is not thorough and will leave chemicals on your 

car that can eat away at your paint job from underneath many years 

later.  Sandblasting is also very harsh on the metal, sometimes even 

stretching it.

Plastic media blasting really is the perfect process to remove 

just about anything, especially paint, from the body of your car, 

including primer and even Bondo.  Media blasting pressure is 20-

40 psi and uses soft plastic particles, which are safe for most deli-

cate surfaces. You can have fiberglass, thin metals, and trim media 

blasted safely.  Another benefit of media blasting is that little mask-

ing is necessary before stripping, but, the more the car is taken 

apart the better job you will get.  

The media blasting is preformed in a walk-in booth or large 

room which is ventilated.  After blasting, the media is passed 

through a reclamation system that consists of a cyclone centrifuge, 

a dual adjustable air wash, multiple vibrating classifier screen 

decks, and a magnetic separator.  Almost all of these are used to 

separate the paint and particles from the media.  The paint chips 

are removed from the reusable blast media, which is returned to 

the blast pot.  The media can be recycled 10-12 times before it 

becomes too small to effectively remove paint.  

Media blasting is safe for thin and delicate metals and can be 

used to remove just about anything.  It isn’t messy and leaves noth-

ing behind, but a clean body.  So, no matter what the kind of clas-

sic car or amount of layered paint, plastic media blasting is the best 

choice to start you on your way to a striking paint job.    
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New:  Computerized Engine Design & Modeling

Coming Soon :  “ Chassis Dyno “

Machine Shop services available 
from the performance specialists at 

C J Rombold Engine Builders

We Work On All Engines
Junior Dragsters to Alcohol Funny Cars

Pure Stock to Sprint Cars

Cleaning                                

Glass Beading                          

Pressure 
Testing

Align Boring                           

Align Honing                           

Block Decking

Block Boring                           

Block Honing                          

Plate Honing

Block Prep

Resurfacing                            

Balancing

Engine 
Assembly                     

Angle Milling                          

Cylinder 
Head Repair

Competition 
Valve Job             

Cylinder Head 
Porting              

Connecting Rod 
Reconditioning

Competition 
Piston Prep          

Pin Fit Pistons 
& Rods              

Flywheel 
Grinding

Magnafl ux 
Testing                  

Crank Repair 
& Grinding            

Piston Coating



www.appowdercoating.com • 724-847-1890 • 2750 Constitution Boulevard, Beaver Falls (Chippewa), PA 15010

American Precision Powder Coating
Colors to represent 

your image and set you 
apart from the pack…

realize the value of 
Powder Coating!

Hi-temp and 

ceramic

In-House 

Media Blasting

Florescents 

& Textures

Metallics & 

Special Eff ects

Steel or 

Aluminum

Candy and 

Transparents

Looking for Photo
Enlargements...

of your Hot Rod or Motorcycle.



Mufflers are required – These events are 
for street cars, trucks and bikes only (leave 
your race car at home)
DOT tires only –NO Slicks!
Registered vehicles only – this means 
plates and insurance

 - Current state inspection required for PA 
vehicles, we follow PA inspection rules for 
PA vehicles
Valid operators license required
Open cars – driver must wear a helmet

Safety belts must be worn
No passengers
Racers must have an arm 
band on their left wrist, 
drivers window down

*No Motorcycles at 
Zelienople

Simple Rules
2007 Schedule

Schedule subject to change – for the latest information 
 go to www.flashlightdrags.com

Gates open at noon – Racing is from 2 to 6 pm
Date/Day Rain Date Location
May 5th Saturday May 6th Sunday Clarion
June 9th Saturday No Rain Date Zelienople
June 10th Sunday No Rain Date Clarion
June 24th Sunday No Rain Date Ebensburg
July 1st Sunday No Rain Date Clarion
July 7th Saturday No Rain Date Zelienople
July 8th Sunday No Rain Date Waynesburg

Join us at the Goodguys Nations in Coulmbus on  
Saturday night July 14, when we take the Flashlight Drags to  

National Trail Raceway – for more details www.flashlightdrags.com

July 29th Sunday No Rain Date Ebensburg
August 5th Sunday No Rain Date Waynesburg
August 25th Saturday No Rain Date Zelienople
August 26th Sunday No Rain Date Ebensburg
Sep 9th Sunday No Rain Date Waynesburg
Sep 15th Saturday No Rain Date Zelienople
Sep 29th Saturday Sep 30th Sunday Clarion
Oct 6th Saturday No Rain Date Zelienople

NEW!NEW!



The new February dates for the Pittsburgh World of 
Wheels will give everyone a chance to recover from the 
Holidays and the Super Bowl® “Go Steelers”

To register for the show go to 
www.autorama.com/casi/pittsburgh_entry.htm

For more information contact:
Bob Ulanowicz
1511 Middlecrest Drive
Glenshaw, PA 15116
412-487-8348

47th Annual Pittsburgh 
World of Wheels - 2008

February 22 – February 24
David Lawrence Convention Center



PLUS, don’t miss the …
Flashlight Drags Sat. July 14th at National Trails
“Street Racing Without the Jail Time” 
An Altered Gas Performance Event 
Flashlightdrags.com for more information

HOT RODS 19 54 & EARLIER
Hot Rod 1.........................................7.50 ET to 11.99...............$400...............$150
Hot Rod 2.........................................12 & Up.............................$300...............$100

STREET MACHINE 1955 THRU 1972   (No NOS, No Electronics)
SM 1.................................................7.50 ET TO 11.99.............$400...............$150
SM 2.................................................12 & Up.............................$300...............$100

COMPETITION   (NOS & Electronics, etc. OK)
Comp 1.............................................7.50 ET & Up....................$600...............$300

RACE CAR & DRIVER........$35  •  GENERAL ADMISSION.........$15 
KIDS (AGES 7-12).....................$6

JULY 13
NATIONAL TRAIL

HEBRON, OHIORACEWAY

FRIDAY NIGHT
HOT ROD DRAGS
PLUS

•  Over 6,000  Muscle Cars, Rods, Customs,   

   Classics & Trick Trucks Thru ‘72

•  Hundreds of Vendors/Exhibitors

•  Swap Meet & Cars 4 Sale Corral

•  Boyd Coddington’s Pro Picks

•  Street Rod & Street Machine of the Year

THE 2007
PRESENTS

10th
annual NATIONALS

JULY 13, 14 & 15
OHIO EXPO CENTER

COLUMBUS, OHIO

National Trail Raceway

740.928.5706
www.nationaltrailraceway.com

GATES OPEN: 2PM - TIMED RUNS BEGIN: 4PM - ELIMINATIONS: 7PM

SPECIAL PARKING FOR ALL NATIONAL REGISTERED CARS

CHIP & SAM FOOSE

MEET:

FRIDAY 8AM-5PM • SATURDAY 8AM-5PM • SUNDAY 8AM-3PM • WWW.GOOD-GUYS.COM • 925.838.9876


